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AHHa hyxoBcKas

PenyTayLuio He Kynuilb

Ml c/13HEC-KNVE

CerofHsa 3anagHble 3KOHOMUCTbI CHUTAIOT YyNpaBieHne penyraunen npobiemon Homep
OJWH ANnga Ntobon KOMMaHuu, He3aBUCMMO OT ee pa3mepa 1 NpaBoBon GopMbl. YBbI, pe-
nyTauus — COOpYXHKeHUe XPYnKkoe, KOTopoe CTPOUTCS A0TO U MOMKET ObITb PA3PYLLIEHO B
oJiHoYacbe. lanbHOBUAHbIE BU3HECMEHbI, CNOCOOHbIE TPaMOTHO PacnopaAXKaTbCs 3TUM
aKTMBOM, obecneynBatloT cebe HaleHOe NPEUMYLLLECTBO nepe KOHKypeHTamu. Kak
e co3/[iaTb YCTOMYMBYIO PenyTaunio 1 ynpasidatb €0?

BepHxapa bayxodep — ocHoBaTenb
W YyNpaBnsaowWmi napTHEP KOMMNaHWu
Sparring Partners, oiMH U3 NMOHEPOB
KOPMopaTUBHOIo YNpaBieHus penyTauu-
en B EBpone, aBTOp KHUIrM «Reputation
Management», ctaBlen 6ectcennepom
B fienoBblx Kpyrax EC 1 y4e6HbIM noco-
61emM BO MHOMMX 3anagHbix By3ax.
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BepHxapa Bayxodep — gunnomupo-
BaHHbIA COLIMONION, OKOHYUN YHUBED-
cuteT Jliogeura MakcumunumaHa (MioH-
XeH), npowen Kypc obyyeHmua MBA
Highlights no nporpamme BuaHec-wKo-
nbl r. Honym6us (CLUA). Bonee 10 net 3a-
HMMan pyKoBogsLMe NocTbl B eBpOnen-
CKMX, NaTUHOaMEPHUKaHCKUX U CeBEpo-
amMepUKaHCKMX KOMMNaHUAX.

dupma Sparring Partners, B KOTOpo#
r-H bayxodep paboTaeT HblHe, 0Ka3blBa-
€T KOHCYNLTaLUOHHbIE YCNYrM BEAYLLMM
€BPONenCcKUM NpeanpusTHam, paboTtato-
LM Ha pbIHKax GUHAHCOBBIX YCNyr, TOp-
roB/IU U MHOOPMALMOHHbBIX TEXHONOM U,







